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Section :\

Ansu'er any 6 questions' Each carry 2 marks'

1. \\'irrrt |-c st'gtlrerttt:d r-rrtrrkt'ting l

2. \\-hat is ilelrtogrirfrhir :e{tne'llt.rti()li'l

3. \\-hat clt.r vt;n rtrezrit llv Pror-lnc't hlil(fitrtiolll

1. Explain Corc benef;t cif a prodrict'

5. \\'hat clo vort tncatr b1'br:anciiug''

6. \\-hat is Pusitioling?

7. \\'hat is ouline tnarlieting

E. \\:hat is social marketing?

Section B

Answer any 4 questions" Each carry {i marks'

Expiain the objectives of tu'irketing ftlr a neu' b'l-'iness'

DifE:reniizrte tr<ltrveert the pri:'.rrlttction couct:Irt antl the sclling colicept'

|]isctt'.stheclraracieristicsofthelnrliarr(jollstlmerttrirrketrvithtlieheipote..iltrttllltls

i2. Gir'e eraurples of rnedia r'rsed in diqital tntrtlietitig

l.J.Differetrtiatebetrr.eentraditioiialtliarlictirtgaltrlsc,cialrirarl;eting

1-l.1Iol'strcialrnat.Iietirlgciiffer.eutfrt,ltttcc.inrnercialnra'rketirrg

Section C

Answer any I questions' Each carry 14 rnarks'

l,l. \\'l-Lat is utarket seguieutatiorr :' Evarlttate the cliflt-retrt

tLre rr.tccets of bltsiuess in inrli'r'

Irrr.sis of segrrlental.irlit fo"

16. E;tltititrr the r:onrrept of tntell'trtediarit:s itl \Ll"rltet-'' Diftereutiate the frrtrctions of

q'hoLe stri,:t-' trntl Retaiiers
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10.

1i.


