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CMGOMO3C14:MARKETINGMANAGEMENT

Time : 3 Hours Max' Marks : 60

SECTION _ A

Answeranyfivequestions.Eachquestioncarriesthreemarks.

l.DeirneMarketSegmentation.Stateitscharacteristics.

2. Explain :

a) RelationshiP Marketing'

b) Marketing MYoPia'

c) Marxeting Niche.

3. Define 'Price adjusted strategies' in marketing'

4. State any three objectives of Branding'

5'Givethemeaningandimportanceofdigita|marketlng'

6. Distinguish between public relations and personal selling' {5x3-15)

SECTION _ B

Answeranythreequestions'EachquestioncarriesfivemarKs'

7. Explain the role oi consumer satisfaction in marketing strategy'

B, what are the maior chatlenges laced in rural marketlng ? Discuss'

9. Examine the role of distribution channels in modern marketing'

10. Highlight tne significance of product differentiation in cornpetitive market'

1 1 . Enumerate the process of marketing management briefly' (3x5= 15)

P.T C.
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SECTION _ C

Answeranythreequestions.EachquestioncarriestenntarKs,

12. Evaluate the scope and importance of targeting and positioning in rnarkettng'

13. Discuss the branding and packaging strategies adopteci by companies to attraci

customers in detail'

14. Validate the relevance of integrated marketing communication tn today's

business envtronment.

15. lnvestigate the relationship between consumer behaviour and digital marketing

with suitable examPles'

16, Define rural marketing. Analyze the features anci challenges in Indian

conlext' 
'i'" " -- /-- (3x10=30)


